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APPLICATIONS

Social media

— Available property communication

- Brand communication

Digital media

Printed media

— Available property and brand communication
- Magazines and brochures — double-page spread
Construction site communication

- Signs, wraps

- Hoardings

Property

- Facade signs

- Owner signs

- Mats

— Stairway info

- Flags

Exhibition materials

- Rollups and feather flags
Correspondence and office materials
- Business cards and email signatures
— Letter paper and envelopes

- Notepads

Promotional products and giveaways
Clothing

- Maintenance clothing

- Protective clothing

Vehicles

- Cars

- Commercial vehicles
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It all starts here. Then comes the design.

Our name, Castellum, means watchtower. A watchtower is a
place from which you can track the course of development.
Itis a place that gives us an overall picture, and hence the
ability take the right action locally based on the bigger picture.

Our stylized watchtower can be seen all over Sweden. These
towers have three layers, which we constantly review and
develop.

1. People

Business is done between people. We have a genuine interest
in our customers’ business and its development. This is why
we want to have a presence, both locally and through net-
works. It must be easy to reach us and talk to us.

2. Property

We have strong positions in growth regions. We create tailored
solutions and environments that increase well-being, effi-
ciency, profitability and job satisfaction.

3. Society and locations
Thanks to our local presence we can effectively influence and
guide local development in each location.

Do you plan to create a recruitment advertisement to attract
new employees? Produce a sign for a property? Or maybe mar-
ket some available property? Whatever your intention, always
start with an understanding of these three layers, which are at
the core of Castellum. People, property and society.

Design plays arole

This manual is intended to make it easier for you to represent
Castellum visually. See it as a toolbox that helps us present

a clear identity through all our communications. Become
familiar with our tools and guidelines for everything from the
logo and typography to images and colours. If you have any
questions or need more information, our Communications
Department with be glad to help you.

And remember, just like any other toolbox, you do not need to
use all the tools at once. Just use what you need at the time,

to visually represent Castellum in the best way.

Good luck!
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Vertical logo Images
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CASTELLUM CASTELLUM CASTELLUM

Horizontal logo

@\ CASTELLUM \ CASTELLUM @ CASTELLUM
Colours
Typography The Castellum bar Infographics Graphic elements
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Our watchtower

Castellum’s logo is made up of two elements, a
symboland a wordmark. The logo symbol is a letter
C comprising the three layers of the watchtower
that we mentioned in the introduction. The symbol
uses two shades of grey and the wordmark uses
athird shade. You can find the colours under the

section “Colours”.

Primary logo
The vertical logo, with the wordmark centred
under the symbol, is our primary logo that we

use most often.

Secondary logo
Sometimes the space or shape requires a horizon-
tal logo. We therefore also have a logo with the

wordmark next to the symbol.

Contrast with the background

We mainly use our primary logo in the three shades
of grey. Alternatively, we use a negative logo against
a coloured background. In some types of commu-
nication the logo can appear in our profile colour,
Sustainable, and our accent colour, Personal.

Read more about our colours under the section

“Colours”.

Regardless of location, the logo should be as clear
as possible and contrast with the background.
The logo may be placed over images, but avoid
messy or distracting background images to

ensure the logo remains clear.

Logo

CASTELLUM

CASTELLUM
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Small but important Clear space Minimum size
details

We use the entire logo, with both symbol and

wordmark, wherever possible. In rare cases where

(™

) i 15mm
the entire logo does not fit, the symbol can be used ,

without its wordmark. This could be when the logo CASTELLUM
needs to be smaller or when the context requiresiit,

such as for embroidery or engravings.

To make the identity of the communicator clear,

we maintain a well-defined clear space in which no

other graphic elements may be placed. The clear

space also controls the minimum distance from CASTE LLU M: .

the edges.

@ CASTELLUM

CASTELLUM

7 mm

0
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Contrast with the Colour combinations and backgrounds
background

Castellum’s colour palette provides opportunities
for many interesting colour combinations. On the
rightyou can see all the colour combinations we
can use, which ensure good contrast between the
logo and background. Read more about our colours

under the section “Colours”.

(™

CASTELLUM CASTELLUM

CASTELLUM

You can also place the logo on an image, as long
as the logo contrasts with the background and

remains clear. Avoid using messy or distracting

backgrounds.

([
(™
(™

CASTELLUM CASTELLUM CASTELLUM

CASTELLUM CASTELLUM CASTELLUM
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Use the right logo in the
right way

Our logo is unique. This means that the logo must
not be recreated using a similar shape or similar
letters. Similarly, it must not be manipulated.
Always use the original files available from our

communication department.

Also remember that you should only use the logo in
one of the colour combinations shown on the pre-
vious page, to ensure that it contrasts well against

the background.

Incorrect use

CASTELLU

CASTELLUM

CASTELLUM
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Logo colours

Our logo consists of a symbol and a wordmark,
coloured in three shades of grey.

The symbolis a letter Cinspired by the three layers of
the watchtower we mentioned earlier, coloured in two
shades of grey: Cement and Concrete. The wordmark
“Castellum”is the darkest shade of grey: Graphite.

Profile colours

Castellum’s primary colours are Sustainable and
Innovative, which in addition to portraying our brand,
stand for sustainability, innovation and security.

No matter what you intend to create, one of these
two colours must be included. You can read more
about how and when to use each colour on pages
11-12. Sustainable also has its own contrasting
colour, Sustainable Contrast, which can only be
used together with Sustainable, often as a back-
ground colour to create a lighter feeling.

Sustainable is the best choice of background colour
where good readability is needed, and should then be
combined with white text and a white logo. Sustain-
able Contrast is used as a background colour for a
softer and lighter impression in units with a shorter
reading distance, such as advertisements. The text
and logo should then appear in our Sustainable
colour. Note that Sustainable Contrast should not

be used without its darker partner, Sustainable. Nor
should it be used as contrast for the colour Innovative,

only as contrast for Sustainable.

Innovative is our strongest brand colour and is pre-
ferred in units that are intended to identify Castellum
as the communicator. It is also our strongest signal
colour, which makes it the best choice when the aim is
todraw attention to a particular message.

Colours

Logo colours

Logo symbol, Cement Logo symbol, Concrete
PMS: 430 C PMS: 431C

C:33M:18Y:13K: 40 C:45M:25 Y: 16 K: 59

R: 124 G: 135 B: 142 R:91G: 103 B: 112

HTML: 7c878e HTML: 566770

NCS S:5005-B20G NCS S: 6005-B20G

Logo wordmark, Graphite

PMS: 433 C
C:0M:0Y:0K:90
R:57 G: 57 B: 56
HTML: 393938
NCS S: 8502-B

Profile colours

Sustainable + Sustainable Contrast

PMS: 343 C PMS: 2260 C
C:73M:4Y:65K: 57 C:25M:3VY:27K:0
R:31G:97 B: 68 R: 198 G: 223 B: 191
HTML: 1e6144 HTML: c6dfbf

NCS S: 5030-G20Y NCS S: 1510-G20Y

Innovative

PMS: 2249 C
C:67M:9Y:61K:0
R:120G: 170 B: 128
HTML: 78aa80
NCS S: 2040-G10Y
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Accent colours

Personal and Personal Contrast are our accent col-
ours, which represent the human side of our brand:
warmth, creativity and health.

They are used to complement our primary colours
in a longer sequence or a multi-page unit, to break

up the green.

Accent colours should not be combined with our
green colours in a small area, such as an adver-
tisementoron a single page, except where they are
used for a specific purpose such as an informative
diagram. Likewise they should not dominate, but
simply serve as accent colours.

On page 13 you can read more about how and when

you can use accent colours.
Support colours

In addition to our profile colours and accent col-
ours, we have four support colours that are used

for smaller, secondary elements.

Beige is useful as a background for infographics

and illustrations (see example on page 23).

Dark grey and black can both be used for body text
and secondary text elements, as well as logos on a
white background (see example on page 18).

White is used as a background colour oras a

text background when you want to highlight a par-
ticular piece of text. It can also be used as a text
colour against a dark background (see example

on page 15).

Castellum’s financial communications use a wider
range of support colours that are intended for
detailed financial reports and presentations.

Accent colours

Personal +
PMS: 519 C
C:70M:95Y: 25 K: 25
R:91G:38B: 94

HTML: 5b265e
NCS S: 56040-R40B

Personal Contrast

PMS: 2635 C
C:23M:28Y:1K:0
R:207 G: 192 B: 223
HTML: cfcOdf
NCS S: 1030-R60B

Support colours

Beige

PMS: 75627 C
C:6M:5Y:13K: 0
R: 240 G: 232 B: 214
HTML: f0e8d6
NCS S: 1002-R

Concrete

PMS: 431 C
C:45M:25Y: 16 K: 59
R:91G:103 B: 112
HTML: 5b6770

NCS S: 6005-B20G

Black

C:0M:0Y:0K: 100
R:0G:0B: 0
HTML: 000000

White

C:0M:0Y:0K: 0
R: 255 G: 255 B: 255
HTML: ffffff
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1

Rules for colour use:
Sustainable + Sustainable
Contrast

Ledig lokal

All stand-alone units must contain an elementin the
colour Sustainable or in the colour Innovative (see

next page).

Foreground elements — Sustainable as
background colour Rlng O'I 8_60 66 55
Sustainable is best as a background colour for units
that require good readability at a distance, such as
building signs, hoardings and wraps. Text and the
logo must be white if used with Sustainable as the
background. The Castellum bar can be either white

or Sustainable Contrast.

Foreground elements — Sustainable Contrast as CRSIELEUM
background colour

Sustainable Contrast can be used as a background
colour to create a softer and lighter impression,
or where the chosen image harmonizes better
with this colour. Text, the logo and the Castellum
bar must always be Sustainable if the background

colour is Sustainable Contrast.
Softer impressions

For a softer and lighter impression
in units that are read at a closer
distance, such as advertisements

Foreground element — white background colour
If the background is white, all foreground elements
(text, the logo and the Castellum bar) must be Sus-
tainable to ensure good readability.

Elements in Sustainable and Sustainable Contrast colour. This can be solid or carry an
image that has 10% opacity (see
example). Text, the logo and the
Castellum bar should always be
Sustainable if the background is
Sustainable Contrast.

can be combined in the same unit as long as the
other rules above are followed.

and social media posts, Sustainable
Contrastis used as the background

Best readability
Sustainable is best as

a background colour for
units that require good
readability at a distance,
such as building signs,
hoardings and wraps. Text,
the logo and the Castellum
bar are always white when
they appear on the colour
Sustainable.

87

vill ga tillbaka till kontoret

efter pandemin

(@

—

S=———==
.

Donec sed
odio dui!

Cem sociis natoque
penatibus et magnis Tt

(™

Harmony with the image
A brighter image often
harmonizes best with
Sustainable Contrast

as the main colour. The
other elements are then
coloured according to
the example on the left.
Complementary elements
may use Sustainable as

a background colour, but
these should always have
white text.

CASTELLUM
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Rules for colour use:
Innovative

All stand-alone units must contain an elementin

the colour Sustainable or in the colour Innovative.

As a basic rule, Innovative can be used in all situ-
ations where Sustainable can also be used.

Innovative is a strong colour, which makes it a suit-

able choice to draw attention to a specific message.

In units with several pages, double-page spreads
or multiple parts, the use of both Sustainable and
Innovative is recommended (see example on page
15). Note that it is not permitted to use both colours
together on the same page.

Innovative is used exclusively with white foreground

elements.

Colours — Rules for use

12

CASTELLUM

Clear communicator

Innovative is a suitable background
colour if you want to apply a large
logo on a building or as part of an
advertisement, for example.

Clear message

Innovative is also suitable as a
background colour when you want
to highlight a specific message.

Morbi leo
risuses porta
ac consectetur
vestibulum!
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Rules for colour use:
Personal + Personal Contrast

Personal and Personal Contrast are our accent colours,
and are used to add variety to multi-page or longer
units such as brochures, hoardings on buildings or
series of images in social media. Personal and Personal
Contrast are a colour duo that are used together.

Accent colours that only highlight

As mentioned earlier, all our units must include either
Sustainable or Innovative, as these are our profile
colours. Personal and Personal Contrast do not have
the same weight and should not be used in combina-
tion with our profile colours on the same page or at
the same time, but only as accent colours for longer
series of images, in brochures, on fence hoardings,

in carousels in social media or in animated banners.

They should always be used as a colour duo here.

These colours reflect our softer values and can be used
to advantage (but not exclusively) in messages that
relate to well-being, creativity and health.

Foreground element — Personal as background colour
Ifthe background colour is Personal, the text and logo
should always be in white. The Castellum bar can be
either white or Personal Contrast.

Foreground element — white as background colour
Ifthe background is white, it is fine to use the colour
Personal for the heading, subheading and logo. How-
ever, the body text should be in black. When the head-
ing and subheading use the colour Personal, so should
the Castellum bar. Personal Contrast may not be used
on a white background.

Foreground element — Personal Contrast as
background colour
If the background colour is Personal Contrast, all fore-

ground elements should always be in Personal.

Colours — Rules for use

WERKAIT

Donec ullamcorper nulla

Light and warm impression
Personal Contrast works best as a
background colour in a secondary
area of the unit, in order to soften
the overall impression. The colour
of foreground elements on a back-
ground of Personal Contrast should
always be Personal. The example
on the right shows an image from a
carousel in social media, where the
previous image communicated the

main message in the colour Sustain-

able against a white background.

NULLA NON METUS

vppTIL vppTIL upPTIL
PERSONER PERSONER PERSONER

Donec ullamcorper nulla non
metus auctor fringilla

Aenean lacinia bibendum
nulla sed consectetur
Curabitur blandit tempus porttitor. Maecenas sed diam eget risus
varius blandit sit amet non magna. Praesent commodo cursus

magna, vel scelerisque nisl consectetur et. Donec Praesent
commodo dui. Vestibulum id ligula porta felis evismod semper.

AENEAN LACINIA PRAESENT COM CASTE LLU M

Cras mattis Sed adaeo

Cum sociis natoque
penatibus et magnis

Donec sed odio dui. Integer posuere
erat a ante venenatis dapibus posuere
velit aliquet.

=

CASTELLUM

Clear distinction

Personal works best as a background
colour when you want to create a clear
distinction from the green colours but
still want to ensure good readability,
especially at a distance. This layout can
be used to advantage in multi-part units
where all parts are equally important.
The text and logo on a Personal back-
ground should always be white. The
Castellum bar can be in white or
Personal Contrast. The Castellum bar
can be white or Personal Contrast.

If you want to break with a white
background, it is fine to have a heading
and subheading in the colour Personal.
However, the body text must be in black,
for the sake of readability Personal
Contrast is never used on a white
background.
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Examples of correct use: Digital media

Post in social media

White text on Sustainable
background (in this example an
image that is split-toned 10%).

Sed posuere
consectetur est

at lobortis

Sed posuere consectur
est at lobortis.

CASTELLUM ‘ ‘

“Morbi leo risus,
porta ac
consectetur ac,

M ')
vestibulum.
Post in social media @
Foreground element in =
Sustainable on white CASTELLUM

background.

Cras jo odio,
dapibus ac

facilisis in

Lorem ipsum dolor sit @
amet consectetur CASTELLUM

Digital banner
Text and logo in Sustainable on background of Sustain-
able Contrast + white text in Sustainable circle.
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Examples of correct use: Printed media

WERKET

WE R_K T B o Statliga verken

forvandlas

Nu far Jénkoping en ny
levande stadsdel. Oppnar
NS \ 2022!

CASTELLUM e X WS 1 CASTELLUM

Har hander du.

Hoarding on fence
The entire profile is used on different pages within the same unit:

Personal as accent colour with white text for a long hoarding.
White text in a Sustainable circle.

Text element in Sustainable on a background of Sustainable
Contrast (and image with 10% opacity).

White logo on a background of Innovation.

[\B1IE] vitae elit libero, a pharetra

augue. Donec sed odio dui. Nulla ™
vitae elit libero, a pharetra augue.

Donec sed odio dui.

Full-page advertisement

White text where the background gives
good contrast. Foreground element in
white. Highlighted areas in Sustainable
with white background field.

CASTELLUM
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Examples of incorrect use

Digital banners

Lack of identity colour
makes it unclear who
is the communicator.

Aenean lacinia
bibendum
nulla sed!

orbi leo risus, porta ac consect

CASTELLUM

fossilfri energi

AS HELA VAR HALLBARHETSRAPPORT PA CASTELLUM.SE

Digital banners
Sustainable and Personal
are both used in the
same unit.

Aenean lacinia
bibendum nuila sed
consectetur

Morbjfeg risus!

Curabitur blandit tempus porttitor.
Praesent commodo cursus magna, vel

~e i i 4+ B
scelerisque nisl consectetur et, Wrap window

Sustainable Contrast is used
without Sustainable. Sustain-
able and Personal are both used
in the same unit.

Post in social media
The entire unit only uses

[ = Personal and Personal
=
S Contrast.

CASTELLUM

CASTELLUM
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Typography

17

Typography

Our primary typeface is Whitney. This is used
for all internal and external communication,

digital or printed.

Substitute typeface

If Whitney is not available you can use Arial.
Arialis also the typeface we use for our Office
templates.

Whitney Semibold

Primary headings, primary head-
ing elements, highlights in body

text, calls-to-action and subject
lines.

Whitney Medium

Secondary headings, secondary
heading elements, introductions
and body text, where required for
readability.

Whitney Book
Body text in printed and digital
media.

Whitney Light

Supporting typographic elements
and introductions in larger type-
face sizes.

Whitney

ABCDEFGHIJKLMNOPQRSTUVXYZAAO
abcdefghijklmnopqgrstuvxyzaad
1234567890 '#%&

ABCDEFGHIJKLMNOPQRSTUVXYZAAO
abcdefghijklmnopgrstuvxyzaas
1234567890 '#%&

ABCDEFGHIJKLMNOPQRSTUVXYZAAO
abcdefghijklmnopgrstuvxyzaao
1234567890 #%&

ABCDEFGHIJKLMNOPQRSTUVXYZAAO
abcdefghijklmnopgrstuvxyzaao
1234567890 #%&
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Examples of correct use

Lorem ipsum dolor sit

Nullam quis
risus eget urna
mollis ornare

s

T
I et 1 A
| i i il
S 0 AR i o B i
(AN TET e (I A AR | AL 4
s PP i !!!‘}!IIIII (AN i
1R 11
SO M
N N

Nullam id dolor id nibh ultricies’
Duis mollis, est non commodo
porttitor ligula, eget lacinia odio sem
vitae elit libero, a pharetra

MAECENAS SED DIAM EGET
Morbi leo risus, porta ac consectetur ac.

Ipsum dolor sit
amet, consectetur
adipiscing elit.

CASTELLUM

Donec id elit non mi
porta eget?

Postin social media

Heading and highlight in Whitney Semibold.
Body text in Whitney Book with good readability.
Heading and highlight above images are given
better contrast with a white background field.

- CASTELLUM

Full-page advertisement

Heading, highlight and call-to-action in Whitney

Facade hoarding Semibold. Body text in Whitney Book. There is no
need for a white background field because the con-

Heading and subject line in Whitney Semibold. trast with the backeround is 00d enough
Contact information in Whitney Book. rastwi groundis g ugh-

Capital letters can be used for subject lines.
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Framing of headings

The way we use typography is an important aspect
of our identity. The Castellum bar is a coloured bar
above the heading that is used in combination with
a heading. In most cases the bar is placed above
the heading. If instead you want a subject heading
above the heading, the bar can be placed below
the introduction. And if the heading is placed on

a white highlight field, you can decide for yourself
whether you want to include the bar, or not. For
colouring of the Castellum bar, see the section

Colours — Rules for use.

Size and placement

Length: 2x cap height

Height: 1.2 x cap stroke

Placement: 0.5 x line spacing (from bottom of
base line to bottom of following base line).

Colour: Chosen profile colour or accent colour

Typography

The Castellum bar

Bx2
l
T aaaa—
TAx1,2 cm,s]

- Lorem
ipsum °

> %

Standard placement

LOREM IPSUM

Lorem
Ipsum

Duis mollis, est non
commodo luctus, nisi

erat porttitor ligula.
ICXO.S

Placement with subject heading
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Images
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Images

Ourimages help to build the Castellum brand by
being authentic, accountable and credible. They
should reflect the entire business by showcasing
our tenants and employees as well as our proper-

ties and locations.

Human, warm and inclusive

The feeling and tone of our images communicate
the personality of Castellum. Images should cre-
ate a warm and sympathetic impression; people
and places should feel welcoming. It is important
that the unit gives an impression of inclusion, with
a careful balance of men and women, tenants

and employees, and individuals from different
ethnic backgrounds. The locations and properties
that we show should also represent our entire

geographical area and our entire business.

Encounters between people

The goal is to always include people, or signs

of people. Visualize the human encounter in an
authentic way. These may be encounters between
employees, between employees and tenants, or
other relevant encounters. The main thing is that
the image creates a warm feeling and sparks

recognition and pride among our employees.

I ...‘....mmmunmllllllllll\ I""“""""“"“"""'“'“““‘’|||I|||n i

[l
0 W g S
A =”HHH::HHHI:HIHI' I

(i

1IIIIII|‘!III7H IIIII!III'III
[ A

1l '|II'IH“I llll"”ll'll
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Sustainability

Sustainability is a natural part of Castellum’s
business, and this should be reflected in our
images. This is why we like to portray our employ-
ees and tenants in settings that reflect our sense
of sustainability. The encounter between people
is stillin focus, but the background environment
could, for example, show a solar power system,

timber facade, electric car or recycling.

Consistent feeling

All new images should complement the subject
of our existing images and harmonize in tone
and emotion. Keep in mind that images should
harmonize with our colour profile and serve their
intended purpose, in subject and feeling, so that

they complement the design of the relevant unit.

Short depth of field

Office environments can be untidy. We therefore
keep the depth of field as short as possible, so
that neither the foreground nor the background

distracts from the focus of the image.
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Graphic elements

One tool to aid recognition is our graphic bars,
which are inspired by our watchtower symbol.
These graphic elements are used when there
are no other colours or elements that reflect our

profile, such as on vehicles.

The colours we use are Sustainable and Personal.

Ifthe vehicle has a dark colour we use a negative

version of the bars, i.e. white.
Graphic elements on white background

Always use our EPS files to get the right shade.

Graphic elements on dark background
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Clear and simple style

All graphics in reports and presentations should
have a clear and simple style as illustrated in
the examples on the right. Our profile and accent
colours can be used to advantage here, to clarify
information. Otherwise the same rules apply to

typography and colours as described earlier.

Castellum’s financial communications use a wider
range of graphics that are intended for detailed

financial reports and presentations.

Graphics

23
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Visual identity
Applications

CASTELLUM
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Applications

Fragor och svar till
Thi tion gi good les of how th vara kunder gillande —
is section gives some good examples of how the : En véird bortom
. . . % Coronaviruset det forvantade
design can be varied, based on the rules, to suit Tuekainte att horaa digtll oss via
L ) . vill ga tillbaka till kontoret — o il o
the application and the practical and technical efter pandemin S i Phia gfr:’;‘;‘:’t:gla;f:;'f;;gl‘ 10s 055 om du haryterigarefégor =
. . 3 ‘ fran hemmakontoret
requirements of the units.
Lorem ipsum dolor sit
Ett kontor som | L=l —
oppnar sig mot = @
varlden ‘ <
el IS iy ey
i e T I e — o
=
En vérd bortom
det férvantade
Donec d litnon mi e
Flytta ) For mer info
@ kontoret hit? i
% 620 kvm kontor pé vén 4. 031-744.09 06
CASTELLUM Utsikt Gver alven. | F eller besdk castellum.se
CASTELLUM CASTELLUM \—’\_—\—’

CASTELLUM

Castellum.se

Castellum.se Castellum.se
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Available property
communication

Banners

Applications — Social media

Ett kontor som |
oppnar sig mot =
varlden

Ett kontor som 6ppnar sig mot varlden

Horizontal (LinkedIn/Facebook)

Ett kontor som
oppnar sig mot

varlden

Flytta in i ett kontor
med personlighet!

CASTELLUM

Square (Instagram/Facebook)

Flyttaini ett
kontor med
I personlighet!

Horizontal (LinkedIn/Facebook)

Ett kontor som 6ppnar
sig mot virlden

Square (Instagram/Facebook)

Ett kontor som
Oppnar sig mot
varlden

Flytta in i ett kontor med personlighet!

S
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Brand communication

Banners

Applications — Social media
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; 3 CASTELLUM

stérre energiprojekt
har genomforts i

koncernen.

News (Instagram/Facebook) News (Instagram/Facebook)

Ett kontor som
_ Oppnar sig mot
Emee D gy varlden

23 larlingar v motsvarar 6 ¢
av alla medarbetare Flytta in i ett kontor
med personlighet!

LAS HELA VAR HALLBARHETSRAPFORT
FA CASTELLUM.SE

=

CASTELLUM

Recruitment (Instagram/Facebook) Available property (Instagram/Facebook)

Castellum foreslar samarbete

med ‘|=1dih7 (Fa

News (Instagram/Facebook)

Bara de 6versta
| vaningsplanen

| i S 0
"k HIHFH """‘"'“" i
it e SR
e
R mnmuwml

Kontor pa forsta parkett med
panoramavy 6ver Malma.

Available property (Instagram/Facebook)




Corporate identity manual 3.3

Brand communication

Banners

Applications — Social media
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87%

vill ga tillbaka till kontoret
efter pandemin

S

CASTELLUM

News carousel (Instagram/Facebook)

i klimatkompenserar for
‘alta~éra resor

€

LAS HELA VAR HALLBARHETSRAPPORT PA CASTELLUM.SE CASTELLUM

Sustainability (LinkedIn)

vill ga tillbaka till kontoret
efter pandemin

CASTELLUM

News (LinkedIn)

Fragor och svar till
vara kunder gillande
Coronaviruset

Tveka inte att héra av dig till oss via
. felanmélan eller dina kontaktpersoner
upplever att deras prestation hos oss om du har ytterligare fragor.

och arbetsgladje har minskat
fran hemmakontoret @
%

CASTELLUM

Vi klimatkompenserar fér alla
vara resor

LASHELA VAR HALLBARHETSRAPPORT
PACASEELLUM.SE

Sustainability (Instagram/Facebook)

Varldsklass

Vi ar det enda nordiska fastighetsbolaget i
Dow Jones Sustainability Index, dar
vérldens mest héllbara bolag finns

representerade.

CASTELLUM

Sustainability (Instagram/Facebook)
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Digital media

Banners/video/animation

' Ftidéns | i

(S | L a2

Animated banner or Instagram video/animation

Applications — Digital media

29

| T
Advertisement/Banner — horizontal

Arbetsplatser som
satter manskliga

varden i forgrunden

N
Y%
G -

CASTELLUM

Ett kontor som
oppnar sig
~varlden

VILL DU VETA MER?
KONTAKTA 0SS PA CASTELLUM.SE

Advertisement/Banner — horizontal/square

Vill du veta mer om
Edison Park?

Kontor for stora
och sma foretag

De nya kontorsbyggnaderna &r
anpassade for det lilla enmansforetaget
sa val som for det storre bolaget.

Svep upp for att lasa mer.

=

CASTELLUM CASTELLUM
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Digital media

Arbetsplatser att

Banners

langta till!

Lis mer pa castellum.se CASTELLUM

Flyttaini ett
kontor med
personlighet!

Vi erbjuder allt fran traditionella
kontor, skraddarsydda lokaler,
coworking och nyckelfardiga kontor
fér alla typer av verksamheter.

CASTELLUM

Banner — GIF banner

Arbetsplatser att langta till!

Lés mer p& castellum.se CASTELLUM

S =» .
~ @ l f-:f Sl - Vi ar fastighetsbolaget som hjélper foretag att utvecklas
Ett kontor som Oppnar \-—-—\\ ‘H { EEEh, och manniskor att vaxa. Vi erbjuder allt fran traditionella
H - i ] L k <. 5 | S kontor, skriddarsydda lokaler, coworking och nyckel-
Slg mOt Varlden CASTELLUM ) ol | A iy L SN fardiga kontor for alla typer av verksamheter. CASTELLUM

Banner — vertical Banner — GIF banner
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Available property
communication

Print advertisements

Brand communication

Print advertisements

Applications — Printed media
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(CARLSGATANS - NYHAMNEN

Nuharvibara de

Vaningsplanen kvar!

VILL DU VETA MER OM CARLSGATAN 9?

Print advertisement — project

L

lu»uummlmHH.HIIIIIIII!H

I

it il
A it
D R e
i i

o il

i

Nuharvi bara de
versta
viningsplanen kvz

Vill du veta mer om

Carlsgatan 9?
Eg

casteLUM

Ledig lokal Iokal med m‘*
guldlage i N
City

o

En toppmodern
miljosmart lokal

420 kvm
Oppen planlésning
Restaurang/café i markplan
Instabox i fastigheten
Cykelparkering

NYFIKEN PA CITYPASSAGEN?
0192

castELLUM

Print advertisement — premises

Oavsett om vi bygger nytt eller bygger om satter v alltid dig och
dina kollegor i centrum, For nir vi utvecklar arbetsplatser ar det
inte kvadratmeterna som ar det viktigaste - det &r manniskorna
som ska jobba dar. S3 utvecklar vi framgangsrika arbetsplatser
tilsammans med véra hyresgaster

VILL DU VETA MER?
Lis mer pi castellumse.

Print advertisement — project

CASTELLUM

® L]
Viar
stolta!

belnats med en plats i The
Sustainability Yearbook 2019! Ettav =

vérldens med prestigefyllda [oJgi3-lg

inom héllbarhet.

Print advertisement — sustainability
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Magazines and brochures
— double-page spread

Applications — Printed media 32

OM OMRADET

Kontor med Nyhamnen

Méts du av en fantastiskt utsikt over det
gamla och nya Malmé som vaxer fram i
Nyhamnen. Lokalernas disposition ar
effektiva och flexibla och medger saval

""""“Il““"" L rumsindelade kontorsytor som 6ppna
LT 1 9 et
Im,;:;i"m'Il"‘”""!!!!mmm[ ! il '"”"l‘:"““‘llll||l‘ :. och aktivitetsbaserade miljcer.
|||||H|IIII|||III|||||||||||| \IIIN|IIIIIIII|IIlINlIIIIIIIHIIIIM" i |
MmmmmmmmmWWWWWMwwwmm

I YU MR
T {H}I{H}{H}H{{H}""““" e I e - e 18 \
o ;

il
(T T

L |||wIllIII“lII;III"III'u: il
i i P

BYGGNADSAR TILLTRADE

2022 A 01-23

CASTELLUM

Available property communication — Double-page spread in catalogue or brochure
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H Brand communication —
MagaZIneS and brOChureS 1 Double-page spread in magazine
— double-page spread

Tillsammans mot en
framtid av hallbar
logistik och mobilitet

Maecenas sed diam eget risus varius blandit sit
amet non magna. Nullam qu et ur

nnnnnnnnnnnn

Framtidens arbetsplats dr
innovativ och gron

e — e

Available property communication —
Double-page spread in magazine
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Magazines and brochures
— double-page spread

Project — Brochures

Torsgatan - gatan som
forenar stadsdelar

P& innergardarna till den vackra jugendfastigheten pa
Torsgatan 22-30 undersoker Castellum
majligheterna att tillskapa nya fastigheter for att
mota efterfragan pa kontor i city- och ge fler

AN
Torsgatans ny

[ ]
i

manniskor arbetsplatser att langta till.

nnergardar 3

CASTELLUM

Front Inside (example — double-page spread)

VASASTAN

SABBATSBERG

KUNGSHOLMEN

UTHYRNINGSBAR YTA

KvaRTERET ca8000 kvm

INFLYTTNING
Beraknad till 2025

NORRMALM ARKITEKT
-

- .

RmW

Fojab

Nya attraktiva kontor i ett
vaxande Stockholm

Méts du av en fantastiskt utsikt dver det gamla och nya
Malma som véxer fram i Nyhamnen. Lokalernas disposition
ar effektiva och flexibla och medger saval rumsindelade
kontorsytor som 6ppna och aktivitetsbaserade miljcer.

Vill du veta mer om Torsgatan?

Kontakta:

Per Wilhelmsson
+46 702157319
per.wilhelmsson@castellum.se

castellum.se/omraden/torsgatan CASTELLUM

Back
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Magazines and brochures
— double-page spread

Applications — Printed media
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‘-} -‘Eidens ' beriknast
arbetsplats

% -

o8

¥

Sedan 1805 har virkden begévats med lassiska
o3 L

Viskaparolika zoner for lebiltet ihuset.

working,

idéeri rrelse.
Hela usret ar givetvi hallbarhetsoptimerat bide.
i ,

del v tadens s,
Och nu ralts uren kommen tl Lund

spirvig som en nnovaton f framtiden. Vi3r framkant:valdesignade ytor 6r olka slags
matesrum, projektyt

eventlokale,restauranger caféer. Utomhus virtar

och det innovativa fastighetsbolaget. Och resan har
bara bériat
Gresundsregionen, inte minst hi Lund,

uteserveringar, gym, cykelverkstad och virt eget

himmel.

i den grundades 1983. Ménga av det rets

Det gorvi med kunskapsklustret Edison Park.
Dethors redan pa namnet at det biir bide
inovativ och g Inspirerade av interationella
campusiter viomridet priglas av Sppna grinytor,

attfiveta

ochettinbjudande grinomrade knyts befintiga hus Hikan Gustafsson

ihop med det nya och gransen mellan ute och inne:

ochalla de kvaltter som hér hemmai detsom vi
Kallar framtidens abetsplats. Satsgt, som detheter
i o att

vas 734165152

castewOM

Investor Relations —
Double-page spread in magazine

Available property communication —
Double-page spread in magazine

Vi gillar stabilitet
och vi gillar samarbete

Sedan introduktionen pé Stockholmsbérsen 1997 har vi véxt stadigt och
med lagt risktagande. Det sammanlagda fastighetsviirdet uppgér idag till

ca 90 miljarder kronor. Var arbetsfilosofi ar att skapa vérde for véra kunder
genom samspel och att hjélpa dem att véixa pa ett hallbart satt, uifrén deras
visioner och férutséttningar. Néir kunderna vaxer, da vixer vi ockss.

90% 77

AV KUNDERNA KAN NOJD-KUND-INDEX
REKOMMENDERA CASTELLUM FOR CASTELLUM
SOM HYRESVARD (BRANSCHSNITT 73)

Investerar éver 4 miljarder kronor Srligen.
Castellum ar en langsiktig aktor och vér ekonomiska tilvaxt bygger p
jlighet

PtYi stvecklas med kundernas behov och

Strategin r att arligen investera motsvarande 5 procent av fastighets-
bestandets varde, vlket idag motsvarar cirka 4 miljarder kronor. Det gor osstill
ett viixande foretag, och en naturlig utvecklingspartner pé varje lokal marknad
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Castellum bygger
kontorshuset Emigranten

Signs & Wraps

BATTRE UTSIKTER HAR UTVECKLAR CASTELLUM

Castellum renoverar Baittre utsikter
Amerikahuset

Renovering av
Klart vintern 2019 Amerikahuset pagar.

@ Klar vintern 2019

=

CASTELLUM ]
Intresserad av att hyra kontor har? @ J
Ring Helene p& Castellum 031-744 09 33 N RO-GRUPPEN CASTELLUM
CASTELLUM
Construction site sign with image Construction site sign without photo, focus Construction site sign without photo, focus
on communicator on message

— Vill du hyra en annan av véra
. lokaler? Castellum &r ett av
Ledlg Iokal Uppsalas storsta kommersiella
fastighetsbola. Vi har lokaler
Ring: 018-60 65 55 fran 5000-10 000 kvm.
LAS MER PA:
castellum.se/uppsala

(O]

INTRESSERAD?
CASTELLUM CASTELLUM

For mer info
ring UIf

031-744 09 06

Vill du hyra en annan av vara
lokaler? Castellum &r ett av

Led ig I (o] ka I Uppsalas storsta kommersiella

fastighetsbola. Vi har lokaler
Ring: 018-60 65 55 fran 5000-10 000 kvm.

LAS MER PA:
castellum.se/uppsala

€ S

CASTELLUM CASTELLUM

!
l eller besok castellum.se
<

CASTELLUM

Window wrap with image Window wrap without image
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Hoardings

Applications — Construction site communication
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WERKI3IT

Har hander du.

CASTELLUM

FLEXIBLA KONTOR FRAN: .
~Torg *
1 80 -Horsall &
kvm - Café
- Bar
och uppat - Restauranger \__

och myeketmek.«

Hoarding on fence

100 ar gamla
arbetsplatser.
Blir som nya.

VILL DU VETA MER?

Ring Fredrik pa 08-6023318 eller se Castellum.se

CASTELLUM

Facade hoarding - vertical

Statliga verken
forvandlas

Nu fér Jénkoping en ny
levande stadsdel. @
=

CASTELLUM

TRE FLEXIBLA KONTORSPAKET

Flexibelt och eget -
precis vad du behdver

tsplatser.

\"ii

™ 100 ar gamla arbe
Blir som nya.

u) NS

NRUS| N
2

Vill du veta mer?
Ring Fredrik pa 08-6023318 eller se Castellum.se

Facade hoarding — horizontal

BN

CASTELLUM
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Facade signs

Guidelines

Signs should preferably have lettering without a

CASTELLUM

background field. However, on some properties

a background field is required, depending on
visibility, contrast, the surrounding environment

and the design of other signs on the facade.

Individual letters should preferably be black, with
a grey logo, in line with the base design, but where
the facade dictates otherwise white letters may CAST E L L U M CAST E L L U M

also be used, in which case the logo should also

be white.

M -

Forilluminated signs the daytime appearance
should match the base design for the logo. The
night-time appearance of illuminated signs is

always white for the logo and for lettering.

The clear space specified in the section on our
logo also applies to our signs. However, some

deviations are allowed here - the main thing is

that the clear space only applies when the logo

appears on a white field. If there are individual

letters on the facade, the clear space no longer @ CASTELLUM
applies. =

In most cases, the horizontal logo is used. The

logo may be centred if the facade/building on

which the sign will be mounted is higher than
itis wide. One example is gables on smaller
properties.
L3

(
THHTHI
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Owner signs

Choice of materials

Material: 5 mm clear acrylic with polished edges.
Front: UV printed logo, first white, then logo colours
for clearer colour reproduction.

Back: Frosted wrap, EM5804 P Image perfect.

Applications — Property

200 MM

N 2 ®@< %

) ’ _GER,
17 MMIE—

2

CASTELLUM

300 MM

N
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Mats

Vertical: 115 x 200 cm
Horizontal: 200 x 115 cm
Anthracite and white

Applications — Property

40

CASTELLUM
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Stairway info

Lilla Bommen 4B Ditt kundteam

Information signs for stairways

Sign templates in Word.

2 Cembrit AB Anders Andersson Anders Andersson
SIS - Statens Institutionsstyrelse T e
¢ . . g s it fungorar jog or it ungerar
Lumenradio AB Lorem ipsum dolor sit S T
rhgor och synpunkiar o och synpunkir
ametconsectetuer. waseros
anders andersson@casttum se andersandersson@easielum se
Elkraft Sverige AB
1 Moviment gG AB Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nul-
ovimentor Group lam non pulvinar libero, sit amet viverra augue. Maecenas Anders Andersson Anders Andersson
Klang Arkitekter AB nec velit faucibus, lobortis lectus vel, varius uma. Maecenas e e
Duravit Sweden AB tincidunt eros sagittis erat blandit blandit. Pellentesque fastighaten och & den som i  astigholen och ar den som i
. A N § taremot el forsta hand ta ot felanmlan,
Hansgrohe AB sit amet dui sed ipsum eleifend hendrerit nec sed mauris. ragor och synpunkter. fragor och synpuniter.
Nunc laoreet viverra mauris et convallis. Vestibulum tem- 031-4567 89 0314567
por fermentum turpis at rutrum. Sed mattis efficitur ligula, at ‘anders andersson@casteliumse. ‘anders andersson@castellum.se.
congue tortor luctus eget. In at ullamcorper mauris. Phasel-

SIS — Konferens lus sit amet tellus dapibus, lobortis magna at, rutrum tortor. Anders Andersson Anders Andersson
Nulla eleifend odio vitae nunc finibus tristique. Vivamus erat A FASTIOHATSARSVARI FASTIOHETIAKOVARIG
quam, auctor sit amet pellentesque ac, porttitor sed metus. > frcheltetii ot ot
Donec blandit nisl ac fermentum vehicula. Phasellus non o a omot oin forsta hand ta omat anmalan,

ragoroch synpunker gor och synpuniter

sapien pretium magna eleifend pretium.
0 Garage 031-45 67 89 031-45 67 89
anders anderssoncastan.so

andors andersson@eastolum so

Jour
Behdver du akut hjalp med ett allvarlgt fel efter ordinarie arbetstid ringer du il var fastighetsjour

031-45 67 89

(0]
(™

cASTELLUM TELEFON: 031-4567 89 E-POST: info@castellum se WEB: castellum se = casTELLUM TELEFON: 8
CASTELLUM TeL 8

A4 signs
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Flags

Our flags are made from durable marine polyester. Even
though the flags are made from a high-quality fabric they
eventually become worn. Check flags regularly for wear,
as they are our brand-bearers. We recommend replacing
them twice a year, and perhaps more often in locations

exposed to the weather.

We use a negative logo in the colour Sustainable on all

flags.

Horizontal flags are most suitable for carrying our logo.
This shape follows the wind more easily, which makes it
more durable, so choose a horizontal flag if possible.
The size of the flag is chosen based on the flagpole

height, according to the table below.

Flag pole height Flag size

6m 160-100 cm (XS)
7-8m 200-125cm (S)
9-10m 240-150 cm (M)
1-12m 300-188cm (L)
16-18 m 420-263 cm (XL)

Flags are ordered from our corporate identity store at
Prendo. If you need a special size, contact the Marketing
Department.

Applications — Property

42

CASTELLUM
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Rollups and feather flags

Rollups and feather flags are ordered in sets of
two in the colours Sustainable (1) and Personal
(1). Always use at least one rollup and feather flag
in the colour Sustainable, then add the colour

Personal if possible.

Rollups and feather flags are ordered from our

corporate identity store at Prendo.

Applications — Exhibition materials

43

(™
(™

CASTELLUM CASTELLUM
Castellum.se Castellum.se
[
Rollups

CASTELLUM

Castellum.se

) Feather flags

CASTELLUM

Castellum.se




Corporate identity manual 3.3

Applications — Correspondence and office materials

44

Business cards and email
signatures

Use the identity colour Innovative for the bar.
Contact details in email signatures are printed in

the typeface Arial and in Castellum’s wordmark

colour, Graphite.

Férnamn Efternamn @
Titel —
= En vard bortom
CASTELLUM = =
+4612 3456 78 det forvantade
+46 702123456
fornamn.efternamn@castellum.se
Castellum AB @
Ostra Hamngatan 16 %
Box 2269, 403 14 Géteborg casreLUM
Castellum.se
Business cards
Pl et Tl Férnamn Efternamn

Arial Regular 12 p Befattning

Castellum AB

Besokadress: Ostra Hamngatan 16
Postadress: Box 2269, SE 403 14 Géteborg
Telefon/Telephone: +46 31 12 34 56
Mobil/Mobile: +46 702 12 34 56

E-mail: fornamn.efternamn@castellum.se
Webbplats/Web page: www.webbplats.se

Arial Regular 12 p

Email signature
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Letter paper and envelopes

E
A4 letter paper fp— Fortag
Gusseted envelopes
ortzajun 2022
C4 horizontal without window
Cé4 vertical without window
C5 horizontal with or without window ) )
Lorem ipsum dolor sit amet
repro bearci s
et e
Correspondence materials are ordered from our e o s s enitonet
o perem
g e e i S e
e o deecapessseum achac ot
et vloem imusand
ey oo ram a1

i, cor arbusda volore. faci conse pitt
ut hiquis aspelente pores eum facerum sum reped eaque maximet quid mosa dolesto con nescimus
as carum fugiatest

Med vanig hilsning

Fomamn Efteramn

Tol: +4612345678, Mobil: +46123456789
Fomamn.Efteramn@castellum.se

=

CASTELLUM

Castellum.se

(@

CASTELLUM

()

CASTELLUM

Castellum
Box 2269
40314 Goteborg
Castellumse

(@]

CASTELLUM

=

CASTELLUM

Catollum

En vérd bortom
det forvantade

casteLLun
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Conference pads and
notepads

A5 notepads

Applications — Correspondence and office materials
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=

CASTELLUM
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Promotional products and
giveaways

Paper bag
Tote bag
Sports bottle
Notepad
Lanyard
Ballpoint pen

Branded promotional products and giveaways are

ordered from our corporate identity store at Prendo.

Applications — Promotional products and giveaways

47

(™

CASTELLUM

En vérd bortom
det férvintade

casteion

—

Beyond
expectations

castewon
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Appearance of
maintenance clothing

The base colour for our maintenance clothing is

black. We use a white logo on all garments.

The logo is preferably placed on the left chest on
tops and jackets. If this does not work due to the
placement of pockets, zips, and seams, you can

also place the logo on the right side.

Size of vertical logo/decal:
60 x 63 mm

Maintenance clothing is ordered from our supplier
Ahlsells.

Applications — Maintenance clothing

48
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Appearance of protective
clothing

Protective clothing can come in various designs
and colours. On black helmets we use the white
vertical logo. On yellow warning colour we use

the standard vertical logo.

Size of vertical logo/decal on helmet:
48 x 50mm

Size of vertical logo/decal on vest:
60 x 63 mm (chest)
154 x 161 mm (back)

Size of vertical logo/decal on jacket:
60 x 63 mm (chest)
154 x 161 mm (back)

Protective clothing is ordered from our supplier
Ahlsells.

Applications — Protective clothing

49
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Livery on cars

Use the colours Sustainable and Personal for decorative
elements. On dark backgrounds, use white decorative

elements.

Applications — Vehicles

50

@ CASTELLUM

0317430900 Castellum.se

@ CASTELLUM

0317430900 Castellum.se

AN -
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Livery on commercial
vehicles
Use the colours Sustainable and Personal for decorative

elements. On dark backgrounds, use white decorative

elements.

Applications — Vehicles
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Fastighetsbolaget
medmorgondagens =

arbetsplatser i fokus.  casretcum

4

Fornamn Efternamn

0317330900 Castellum.se

Fastighetsbolaget
medmorgondagens N

arbetsplatser i fokus.  casreLium

Fornamn Efternamn

0317440900 Castellum:se

Fastighetsbolaget
med morgondagens
arbetsplatser i fokus.

& castelum

- —
O — C

03174409 00
Castellum.se

100% EL




